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This park has a very wide

draw from the local catchment,
with a strong fashion and clothing
line-up which generates substantial
repeat visits. It’s also the only

retail park regionally with an

Open Al non-food use, adding

to its attractiveness and

ongoing success.

Average
spend of

560

car parking
spaces

Average
dwell time of

35 mins

Catchment of
approximately

306,000

people




RESIDENTIAL
AREA

LOCATION

Situated just off the A30 or
about 11/2 miles south east
of Yeovil Town Centre.
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DRIVETIME

10 Mins
NI/ c. 54,831 people

20 Mins
=~ . 86,727 people
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IN GOOD COMPANY

Companion Dreams

MATALAN NeXxc @ SEQNIE

DIRECT




TENANCY
SCHEDULE

|
Argos 12,000 sq ft
Boots 11,624 sq ft
Companion Care Vets 1,502 sq ft
Dreams 7,986 sq ft
Matalan 25,811 sq ft
Next 11,619 sq ft
Pets at Home 8,072 sq ft
Sports Direct 11,556 sq ft
Starbucks 1,506 sq ft
TK Maxx 11,000 sq ft
Unit 3 10,000 sq ft
Development B 2,200 sq ft A3/A4

Development A

KEY
B unit LeT

. Unit TO LET

48

12,000 sq ft acres
A1l - with 100%
mezzanine cover

Unit Under Offer

Future Development Area

112,688

sq ft GIA

Open Al
non food
and A3
food and
beverage

&
8

530

car parking
spaces




TALK TO US ABOUT YEOVIL

JULIAN WILKINSON BRUCE EDMONDSON ADAM JOLLEY
DIRECTOR RETAIL PARKS ASSOCIATE DIRECTOR ASSOCIATE DIRECTOR

jwilkinson@peellandp.co.uk EE'\I',EILLOPIZNIIQE(';T RETAIL PARKS
07435 547 119 bed dson@ land K a.jolley@peellandp.co.uk
edmondson@peellandp.co.u 07483 014 856

07570 374883

0207 199 2970

b, 0161 819 1220

P P Pudney '
@ ee I L& Shuttleworth

RETAIL PARKS I

www.cspretail.com www.cspretail.com

MIKE PUDNEY CRAIG HUDSON GEORGIE BROOKS

IMPORTANT NOTICE

Peel gives notice to anyone who may read these particulars as follows: 1. These particulars are prepared for the guidance only of prospective purchasers. They are intended to give a fair overall description of the property but are not intended to constitute part of an offer or contract. 2. Any information contained
herein (whether in the text, plans or photographs) is given in good faith but should not be relied upon as being a statement or representation of fact. 3. Nothing in these particulars shall be deemed to be a statement that the property is in good condition or otherwise nor that any servicess or facilities are in good
working order. 4 The photographs appearing in this brochure show only certain parts and aspects of the property at the time when the photographs were taken. Certain aspects may have changed since the photographs were taken and it should not be assumed that the property remains precisely as displayed in
the photographs. Furthermore no assumptions should be made in respect of parts of the property which are not shown in the photographs. 5. Any areas, measurements or distances referred to herein are approximate only. 6. Where there is reference in these particulars to the fact that alterations have been carried
out or that a particular use is made of any part of the property this is not intended to be a statement that any necessary planning, building regulations or other consents have been obtained and these matters must be verified by any intending purchaser. 7. Descriptions of a property are inevitably subjective and the
descriptions contained herein are used in good faith as an opinion and not by way of statement of fact. Published June 2019.
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